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Local communities instead of using an innovative
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promoting Tokajwine and celebrating many aspects
of the Tokaj regional culture

= Discussions commenced on the possible
extension of the Wine Road to Romania

> Toka HegyaljaWine Route Association founded
in 1 97 It is plannlng a reglonal strategy and
roducing new standards, and arranging for
new'tourist brochures

reation of the Zemplen Association of

of h‘ne Andrassy Kuria Ltd. in 1997 to
ine based on the knowledge of local

ahandicraftworkshop: pottery, sewing,
e learnt and the products sold to

estors in Tarcal partly because of

of the municipality

> of local synagogue; plans for a
atkand an openglr theatre
= Successful protesfagainst a waste batterydlsposal

The

The nature of the f;ro
activities are on-going a
years. The production
the recovery of local culfu
marketing of small-scale
term tasks. The new Wine



