_ ? .»?l‘;"ir.‘smﬂ\ FK 2T S
" AEREERREE A VR VRN R | AW e N 2

J S D LT, S —-\“—

11 S S RN S, & F AP N lt-_-u—)' - :
NPMGA S8 EaNQuNE S v B S
: e * X YiN

N2 1Y
4

SC 1 ff

q
3

-’
Kl
1
»

ey R
W
K
S
»

= y
iy AV
A,

m ia b £
W AV o ~ A
N .‘ S
e o A . .
’ / [y
N - ”

CARPATHIAN FOUNDATION

SusTAINABLE RURAL DEVELOPMENT
IN Tue CaArpaTHIAN EUROREGION

project pr(')files



| Grant Applicant: Local Government of Tarcal
Fo at 61. 3915 Tarcal, Hungary

Title of Project: “To Europe by Means of the Tokaj—Heqgyalja Wine”
! . Name of Project Team: Municipality of Tarcal
pAFgrr Amount of Grant: $50.000
Project Duration: July 1997 — June 31, 2000
Names of Project Leaders: Sandor Pataky, Mayor of Tarcal
J. Dr Mihaly Pulinka, town clerk
[/ Other organizations playing a leading part: Zemplen Federation of Settlements, Tokaj—Hegyalja
i Federation, Vine-Growing Community of Tokaj—-
/ I[ 3 r Hegyalja, 25 other listed organizations




ent climatic conditions, wine has been produced
from ancient times. Because of the adverse
s in the second half of this century, there was a
ons would be lost, and the wine would lose its

pality of Tarcal, together with NGOs and other
e Tokaj region, has commenced a campaign

es’ old tradition and skills of Tokaj-Hegyalja

I croé‘hmate due to the proximity of two
aye been famous for centuries. Louis
i +the wine of kings, the king of wines’.
ents in Hegyalja. Two of the former
there was a strong traditional trade

1d Krakow, Poland.

ically one of the most important
s are excellent and have always
in the e I"'L_- Tokaj appellation. Many of
) \aristocratic families such as
sssful winemaking, Tarcal and
ic disaster. The phylloxera
&5 % of the Tokaj vineyards.

period of reconstruction.

WINE ROUTE’]

practica
cellars lost
the tradi
completel
seen sincejt

disappeared from peasant farmin

eir value, became dilapidated, an

wine culture seemed to vanish

Fortunately some recovery has been
eighties.

Challenge

Some(85, 000 peepleliveinthewhole Hegyaljaarea,
and aftér the threémain towns, come those of middle
rank including Tageal with 3,400 inhabitants. By the
end of the elgh @és it became clear that viticulture
and emakingimtHegyalja had entered into a cul
de sac! Although th€re was a volume production of
grapeé, even the présconditions for the traditional
family based ente ses were d sappeamng Then
the eastern market a

The capital resource§iof prlvate pr
co-operatives, and vingsg
emerged as a result
extremely limited.
the region, and have imp
programs. Although it isi '
only 10% of the vine
marketing activities, they
percentage in wine sales,
of new technologies (red
to traditional wine-makin
squeezing traditional wines



Local communities instead of using an innovative
approach have become fapathetic, and due to a
deficiency of production anid marketing information,
have accepted their fate. ey have been unable to
mobilize their inherent hu n resources, and were
avoided by the new investofi: As a result there is a

high rate of unemployment, ald a failure of the drive

The people living in Hegyaljal possess immense
inherenthumanresources.Everyelé
is still alive in them. Old professions and crafts have
not been forgotten, ag
region has not been
Hegyalja region, and
small-scale producers
interest and that cannd

and capital.

local people. Local knowlé
updated by specialists, and
required in order to imple
Of these, the most importan!

> Creatingthe conditions
training the human infras

> Building up of conditions
tourism

- Establishing the route of a Wi
region, together with a comp
and information network

> Strengthening local values, an
preservation

> Improving the efficiency of sale
marketing activities




he Plan in Action

0 operation the Zemplen Federation of Settlements,
Ja Federation and the Vine-growing Community

ind the people who know the traditional technology
d iem in the vine-dresser tralnlng, and to survey the stock
sand barrel II“ itable for traditional wine-making,

I culture — to learn and make known the local

old crafts (smith, wheel maker, glass blower);
al skills , and restore their practical application if

sroducers — introduce a Tokaj-Hegyalja product
ion, and tourism to attract guests. To develop
shows, competitions, and the historical Wine

e —to spread the traditional habits of wine
tronomic specialities.

dé?v—front for these new actions. The
okaj to Slovakia and Poland. It is not
 the mobile introduction to a Hegyalja
[9cus on publicizing the circumstances of
ne, and characteristic Hegyalja dishes
al events such as music and dancing

15

promoting Tokajwine and celebrating many aspects
of the Tokaj regional culture

= Discussions commenced on the possible
extension of the Wine Road to Romania

> Toka HegyaljaWine Route Association founded
in 1 97 It is plannlng a reglonal strategy and
roducing new standards, and arranging for
new'tourist brochures

reation of the Zemplen Association of

of h‘ne Andrassy Kuria Ltd. in 1997 to
ine based on the knowledge of local

ahandicraftworkshop: pottery, sewing,
e learnt and the products sold to

estors in Tarcal partly because of

of the municipality

> of local synagogue; plans for a
atkand an openglr theatre
= Successful protesfagainst a waste batterydlsposal

The

The nature of the f;ro
activities are on-going a
years. The production
the recovery of local culfu
marketing of small-scale
term tasks. The new Wine



